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A FRIENDLY
HELLO FROM MARKETING
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Here at Sodexo, employee and consumer engagement
is what we do, and when you choose our Visa prepaid
cashback card, you’ll see our expertise in action.

From our helpful customer care advisors to our team of expert
creative marketers (a bit of shameless self-promotion there)
we have all the tools and expertise you need to keep your

people engaged while driving your brand values. Z7Z7




S0, WHAT'S ALL THIS ABOUT THE GASHBACK CARD?
TELL ME MORE...

Our cashback offering is really something special. The We work closely with big name brands like Sainsbury'’s,
\Vlisa prepaid cashback card offers the ultimate way to Argos and M&S to bring our clients some of the best
save while you spend, earning cashback at some of the cashback rates available, so when their cardholders shop
UK's top retailers. with their cashback card, they get something in return!

IT'5 S0 EASY TO USE. CARDHOLDERS SIMPLY:

Q o)

Load their Shop at our extensive Top up The cashback is
card with | network of partner their card theirs, credited
funds cashback retailers back to their card

for next time!

While our dedicated account teams look after you, holders and maintain their interest — and we do this with
1t's up to us in the beneficiaries marketing team to keep some pretty cool, high-impact campaigns! Here's a taste
the excitement alive, to communicate to cashback card of what we've been up to recently...




GASHBACK GARD
ACQUISITION

INGENTIVISING SIGN-UPS

HOW THEY USE THEIR CASHBACK CARD

The world of workplace benefits is a vast and
rapidly-evolving space, and no one knows this
more than our growing portfolio of employee
benefits clients. It takes something special to really
bring a product to life in a sea of other fantastic
benefits, and this year we took the opportunity

to target all our employee benefits clients with

a campaign to push the benefits of the Visa
prepaid cashback card to their employees.

THECLIENT AND THE OPPORTUNITY

It's all about money-saving and stretching salaries
further. With the cashback card, employees

can earn up to 15% cashback at many of their
favourite stores and restaurants.

THE BRIEF

To increase awareness of the cashback card

and therefore increase the number of cashback
card sign-ups month-on-month by 100% and,
ultimately, to increase spend at our 50+ partner
cashback retailers.



THE SOLUTION

Informed by the success of previous card acquisition
campaigns, we created an email and poster campaign

to push the cashback card and its benefits for one month.
The incentive? A discounted sign-up price of £2.99 (usually
£9.99) plus an escalator to create a sense of urgency — the first
10 new sign-ups would receive a £10 top up on their new card!

THE RESULTS

The campaign achieved a massive increase in sign-ups during
the promotion month that surpassed dll previous campaigns.
Here are the month-on-month results:

® 848% increase in card signh-ups
Acquisition target achieved

7% increase in spend at partner retailers
Spend target achieved

11.5% increase in no. of spenders
Awareness target achieved

BONUS ACHIEVEMENT:

® 13% increase in top up value (0 massive £60k!)
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INGREASE IN CARD
SIGN-UPS

h 1.5%

INGREASE INGREASE IN NO.
INSPEND OF SPENDERS

IT"S GOMPETITION TIME

Wit He §]>ree Castback Card

From 1st - 31st May, you can sign up for your exclusive Spree
Cashback Card for the discounted price of £2.99 for two years’
membership. Plus, we're giving away three £50 top ups at
random - all you have to do is sign up by 31st May to be entered
into the prize draw!

The three lucky winners will find out in June. Good luck!

Remember, all you have to do is top up your card and spend at our
50+ partner retailers to earn up to 15% cashback.

Our partner retailers include big names like:

Sainsbury’s
Argos wilko

halfords




THE CLIENT AND THE OPPORTUNITY

The client uses the cashback card to reward and retam

the1r member base, he]pmg them to save on the1r month]g !
utrhtg bill. Members shop w1th the1r cashback card in the «
[ know]edge that every penng earned in cashback will come “
?‘."r-}‘ el offlthe1r next bill, so it really does pay to shop!

H[lW THEY USE THEIR BASHBAI:K BARB T
ThlS big-name ut1hty company 15 all about savmgs
s1mphc1tg and service. They're comm1tted to: he]pmg the1r

members make great saumgs on the1r utﬂlty bills. and
-rthey love to reward ]ogalty' In fact,. aﬂ cuStomers become

W1th a cashback cardholder base of over 250 OOO
1nd1v1duals there was a huge opportumtg to drive spend
so we worked with the chent to create a real crowd pleaser

! THE BRIEF

i, The:client recently rolled out.d ’1% cashback evergwhere
: offerrng to its cashbgck'eard holders, so our challenge was

t0 encourage spend at partner retailers over non-partner
retailers.




THE SOLUTION

Working closely with the client, we devised an email campaign

to increase both engagement and spend across the card base,
with an exclusive incentive — 4 pairs of VIP tickets to see Plnk live
at Wembley Stadium. All cardholders had to do was spend £300
with their cashback card at partner retailers during the promotion
month to be entered into the prize draw!

To drum up some excitement, we first teased the campaign and
then followed this up with a launch email to explain the rules,
before a final reminder email shortly before the campaign ended.

THE RESULTS

The success of previous campaigns told us that this client and their
beneficiaries are very receptive to experientidl incentives, and this
campaign didn’t disappoint. Here are the month-on-month results:

® 3% increase in partner spend during the
campaign month. Spend target exceeded by 2%

® 4.5% increase in no. of top ups compared with
previous month (almost £1.2m). Top up target achieved

BONUS ACHIEVEMENT:

B Engaged cardholder spend remained high the month after
the campaign, exceeding partner spend in the month before
the campaign by 0.5%.

4.5%

INGREASE IN NO.
OF TOP UPS

[

INCREASE IN
PARTNER SPEND

Can't read this email?
View it online.

VIP. ...
_ ULTIMATE . .
'EXPERIENCE

Hi ##FIRSTNAME# #,

Get your CashBack card at the ready for your
chance to win BIG this summer. We've got four pairs
of amazing VIP tickets to give away — watch this
space for details.

What's the prize?

Shhh, it's a secret! You'll find out
soon, but here's a clue. She's
certainly very colourful...

Simply click here to activate
it online and you can start
earning straightaway!

Look out for the big reveal

on 1° May!
ACTIVATE TODAY

Don’t want to receive these emails Unsubscribe here.




PEND INGENTIVE

E WEEKEND OF EPIC CASHBACK

GLIENT AND THE OPPORTUNITY

e back with our big-name utility company! With a cashback
holder base of over 250,000 people all ready and waiting

end with their card over the Christmas period, we took the
rtunity to guide their spending towards our partner retailers.

THEY USE THEIR CASHBACK CARD

htastic tool to help the members of their exclusive Discount
lub to save on their utility bill - when they shop at partner
ashback retailers, their cashback is taken off their next bill!

BRIEF

-engage the client’s inactive cardholders, promote our partner
ack retailers, compete with Black Friday and increase spend
icipating retailers by 10% month-on-month.
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THE snL“TIUN Get festive with the...

Working with our retail team, we devised a campaign to

drive spend over one weekend in December. Introducing the

Christmas Cashback Bonanza - a long weekend of incredible

double cashback offers at top partner retailers like Debenhams,

Boots, Halfords and more! The campaign was pushed via email

with a teaser, launch and reminder sent out over the weekend, ) )

and the client’s card ‘distributors’” were also tasked to spread Lig%[fgﬂsrgrg;:Z%%?g,gbﬁf Y

news of the campaign to the company’s members.
| TOP UP NOW

THE RESULTS

This campaign was a rodring success — the results speak
for themselves!

B 82% increase in spend compared with Black Friday weekend 0
(£146k more!). Compete with Black Friday target achieved 0
B 109% increase in spend at participating retailers INCREASE COMPARED

month-on-month. Spend target exceeded WITHBLACK FRIDAY
WEEKEND

y -

BONUS ACHIEVEMENT(S): 1"90/ i [
® 17% increase in average transaction value 0 | il :

compared with Black Friday

INCREASE IN SPEND
AT PARTICIPATING
RETAILERS

B 59% increase in average monthly spend per account




PROFESSIONAL SERVIGES
DISGOUNT WEBSITE

INGENTIVISING SI16N-UPS

THE CLIENT AND THE OPPORTUNITY

A professional services benefits company curate a suite of benefits for
healthcare professionals, carers, teachers and charity workers. Whilst

its health service members already had access to our prepaid cashback
card, there was a huge opportunity to update the card, bring in some new
features and create a big launch campaign for all its beneficiaries.



HOW THEY USE THEIR
CASHBACK CARD

The client uses the card to support its members,

making their salaries stretch further, and reward all
cardholders with up to 12% cashback at over 50 top UK
retailers and restaurants. The idea is to give back to the
professions that give to our communities. The client’s
new cashback card had some cool changes that we
couldn't wait to launch:

B |ncreased cashback rates (used to be capped
at 5% for the client)

® No more 40p top up fee for loads of under £200

B Automatic top ups when cardholder balance falls
below a set amount

THE BRIEF

To promote the new and improved cashback card to
the existing health service audience as well as the
three new professions, acquire new cardholders and,
most importantly, to get them spending!




PROFESSIONAL
SERVIGES DISCOUNT
WEBSITE

INGENTIVISING SIGN-UPS
GONTINUED...

THE SOLUTION

A joint effort between Sodexo marketing and the client - we worked together
to create a bespoke, high-impact launch campaign delivered via email and
social media, incentivising sign-ups and spend with the chance to win a once-
in-a-lifetime prize - VIP tickets to see the Spice Girls live at Wembley Stadium!

Existing cashback card holders also received a campaign to drive spend and
push the benefits of the new card - including the increased cashback rates.

To maintain engagement, we implemented a number of bespoke automated
journeys including a welcome journey that prompts cardholders to activate
their card, download the cashback app and, ultimately, to give their card a try!

You're already a cashback
smartypants

pecial family day trip?

See full list of brands >

How much have
members saved
to date?

NHS Cashback card holders
have saved

£1,531,079

SPICEGIRLS
14.0619

Wembley, London :
WINNER 2

‘Spice Girls Giveaway - Terms and Conditions >

| wannabe there >




THE RESULTS

Since the launch of their new cashback card, the client
has seen some incredible results:

m Target of 500 new card sign-ups in week one of launch
exceeded by over 100%

31% of spenders during the campaign period were
new sign-ups

Over 50% increase in partner spend cvery month
since launch with their three brand-new cashback cards
and more than £7,000 cardholder cashback earned in the
first 3 months.

100%+ 31% a0%

MORE SIGN-UPS
THAN TARGET

OF SPENDERS
WERE NEWBIES

INGREASE IN
PARTNER SPEND

Your monthly
cashback newslet
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Top up and shop )

Top Offers

o a8 bt Carptiht |
i et

[RESEYIS

*Spree Card' cas

Look out for new cashback t
competitions and retail insp|

next month!

Top up and shop. )

Cashback card
Exciting news!
Your card is on it’s way

Hi Eleanor,

We're excited to tell you that your Cashback Card
is on its way and will be with you in the next

i 3030
7 working days. Be sure to keep an eye on the post 479k lES‘i 5678

ML i (R N l"[
i R LT

What's next?

Once you receive your card, the next step is (o actvate it online, then you'l be ready to start making
‘cashback savings. Dan't wory, aciivating your card Gouldn' be easier. Just follow the instructions on the
etter you raceive with your card and we'll send you your unique 4-digit PIN number within one hour of
activating

Then you're all set!

Once your cardis activated and you've received your unique PIN number, you'e ready to start eaming
cashback at our 50+ partner retallers and restaurants

Remember, you can enjoy...

sales, loyalty'c
& discount codes

While you’re waiting for your card,
why not check your cashback retailers?

John Lewis

TOPSHOP
Browse all retailers | >

If you have any questions and would Iiks to speak to us about your card, piease call us on 01908 303564
ordrop us an email at and a member of the team will be happy to help.

Contact us

Kind regards,
Your Cashback Card Team

Things you might find useful

Website:
Your user code:

Contact email:
Forgotten password?:

ate your cashback card
egistration today

d is waiting for you!

the Cashback Card.

iced you haven't finished

which means you're missing out

wilar retallers like Sainsbury’s, -

5 ik T |
chry HOLBER WARE

8560006066005

rgistration is simple...
¥ your email address:

3tep 1: open the verification email sent to your email address. You
should have received this within 15 minutes of submitting your name
and email address. Remember to check your junk folder!

Step 2: click the verification link within the email to verify your email
address with us.

Step 3: you will then be taken back to your registration screen and
srompted to complete the online process.

on emails can get stuck behind an organisation’s firewalls. If you think
.or you can ne longer find your verification email, please give us a call
e'll be happy to help you.

tion is complete...

Bw Cashback Card in the post within 10 working days. You will then
d online to receive your unique PIN number via text. Then you'll be

shback! Be sure to visit for more information.
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[F YOU'RE INTERESTED IN FINDING AN EMPLOYEE
OR GONSUMER ENGAGEMENT TOOL T0 SUIT

YOUR COMPANY, THE VISA PREPAID CASHBACK
CARD I3 ONLY THE BEGINNING. FROM DISCOUNT
PLATFORMS T0 SALARY SAGRIFIGE SCHEMES,
WE'VE GOT EVERYTHING YOU NEED

TOHELP YOUR COMPANY EXGEL. 7/

If you'd like to know more about how we can help you reward loyalty
and engage your people, you’ll find out contact details on the back.
Don’t hesitate to get in touch!
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Contact:

Name: Name Here
Phone:1234567890
Email: name@sodexo.com

Sodexo,

Avalon House, Breckland,
Linford Wood, Milton Keynes,
MK14 6LD.

www.sodexoengage.com
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